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/ Seeing is-believin,

The music video has now been
around for years and has be-
come a standard part of any
musical artist’s output. For most
acts out there however, it seems
that since Sting sang “l want my
MTV” on Dire Straits’ Money
For Nothing, little has changed
in the field and the music video
is generally an extra selling tool
to make money for record com-
panies.

Conversely, throughout his musical career
Karl Bartos, once part of the German elec-
tro pop group Kraftwerk, has put as much
thoughtful consideration into the visual el-
ement of his work as the sound. Today his
new three man team Audiovision create a
multimedia experience marrying ground-
breaking electronic music with visuals to
create a cohesive unit for the audience. Just
before his one-off UK gig in November |
got a rare chance to talk with him about
his work.

While techies fiddled with the three pro-
jection screens and multiple TV sets ar-
ranged on stage | asked him about the
importance of image in his music. “l think
we have moved from a word-centred to an
image-centred culture and | am interested
in how music and image are getting along
together; the conveyance of image and
sound,”
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“You have eyes to look with and ears to
listen. We see the world with our eyes in
an intellectual way but we don’t listen intel-
lectually. In films you watch the screen with
intellect but we are conditioned to let the
sound set a mood for the scene and that’s
what we want to work with.”

Even in Karl’s early days on tour the band
would perform with projectors showing
album sleeves and specially shot footage as
a backdrop to the music. Though ironically,
when MTYV started at the height of his suc-
cess Karl disliked it.“You could sense and
feel the music and visuals but music televi-
sion and video just became a whole service
industry for record companies” Since the
80s this has escalated and it seems that for
some artists the balance has tipped in fa-
vour of the visuals.*“Look at Madonna now;
you can’t hear the music as it’s all visuals
and a stage show.”

Karl tells me his next project is not just
a record with visuals but an ‘Audio-Visual
product’ and thinks that in future more
artists will turn to visuals to express them-
selves, “In the 1980s you could tell certain
producers such as Trevor Horn (the man
behind Frankie Goes To Hollywood, Lisa
Stansfield and Seal) by the instrument
presets and sounds they tended to use.
Now you can change every element of the
sound from a simple laptop; you become
bored with freedom of choice.” The idea of
a Video Jockey, a V], is an exciting concept
for Karl; one of the areas on his stage is
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dedicated to just that; visuals are manipu-
lated live, working with what the audience
are hearing.*Seeing is believing.”
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Despite spending so much time consider-
ing what is being seen, the sound has not
been neglected and is still something Karl
is enthusiastic about; the Berlin University
of Arts recently made him a professor and
in April 2006 will open its “Sound Studies”
program, the first course of its kind in Eu-
rope. Much of his time has gone into assist-
ing them in building a high tech electronic
recording studio in Berlin.
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The influence of electronic music and
Karl’s work on the music of today is very
clear and it is hard to imagine what the mu-
sical landscape would be like without him.
With many musicians today making subtle
nods to the past is Karl worried that some
people reuse his and other people’s ideas
too much?

“In order to create something new you
have to look back and eventually more of
yourself comes through. You have to turn
your personality into creative output. Some
people can do it and some people can’t”

http://www.karlbartos.de
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In the summer of 1990, Anthony Swofford, a 20-year-old
third-generation enlistee, got sent to the deserts of Saudi
Arabia to fight in the first Gulf War.
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‘ ’ In 2003, his memories of that time
t = q'. X in that place became the best-sell-
i " . ing book Jarhead. Swofford wrote

with the urgency, immediacy, hon-

esty and humour that could only
come from someone who had lived
through the experience itself. Here

was the unvarnished story straight
from the mouth of the then 20-year-

f old kid, who told of a very different
war from the one delivered in print

L or over the air. Here was the war
from the ground up with images of
burning oil wells shooting flames into
the night sky, exhilarated and terrified
that at any moment, over the next hill,
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the war might begin. But out of this hellish
situation ultimately arose unlikely friend-
ships, fierce loyalty and do-or-die camara-
derie—a brotherhood of jarheads sworn
to be always faithful.

We have two pairs of tickets
for the advance screening on
December 6th.

BIRMINGHAM'S BIGGEST & MOST DIVERSE ROCK NIGHT
10PM - JAM L4 WITH FLYER B4 11:30P8

To win, simply send me an email to
guild.editor@aston.ac.uk

Good luck!



